


INTRODUCTION
Jhapa Gold CupJhapa Gold Cup was established in 2074 B.S. so as to uplift 
Jhapa XI Football Club and to contribute to the development of 
Jhapa zone as the football city. It has the objective of producing 
emerging players capable of making remarkable contribution to 
the national football of Nepal and supporting the footballers.    

To promote football activities more and encourage more young 
footballers, Jhapa Gold Cup is to organize the Seventh season 
of the international gold cup tournament with the participation 
of the renowned teams of Nepal, India, Bhutan and Bangladesh. 
The previous seasons of the Jhapa Gold Cup had grand success 
with the courageous participations of the spectators as well as 
the football clubs. To promote the football activities more and 
develop football tourism and international fraternity, Season VII of 
the Gold Cup is to be organized from 24th Magh - 4th Falgun, 2082 
(7th-16th February 2026) as the knockout football tournament 
having the highest prize out of the valley in the history of 
Nepalese football.    

We believe in the fact that the young children today are the 
future of Nepalese football and after 10 years the children at 
school today can be the professional players in various clubs 
as well as the national squad. With this vision, we have been 
promoting “LEARN THROUGH FOOTBALL” in which the school 
level students are awarded a special opportunity to watch the 
football matches in groups as a part of their learning so that 
the youngsters can learn more about football and are inspired 
to play football as their career. During this tournament, about 
15,000 students from different schools will be watching the 
matches.  
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There will be static advertising banner boards of 6m×1m placed around the stadium. Among 
them 4 boards will be of the organizer, 6 boards of the Title Sponsor. 

There will be 9 boards of the Platinum Sponsors, 6 boards of the Gold Sponsors and the rest 
for the Silver Sponsors. All the sponsors will have the opportunity to publicize their services/
products/merchandises to the spectators appropriately throughout the tournament. 

The event can provide the opportunity to communicate about their products/services to at least 
one lakh people.   

SPECIFIC BENEFITS





The sponsor providing more than Rs. 5,00,000 will be considered as the PLATINUM 
SPONSOR. The platinum sponsors will have the following benefits: 
•	 The brand of the platinum sponsors will be marked in the 30% area of Press Conference 

Backdrops  
•	 The brand of the platinum sponsors will be marked in the 30% area of Flash Interview Backdrops
•	 The brand of the platinum sponsors will be marked on the publicity documents of the 

tournament. 
•	 Each of the platinum sponsors will be provided with 10 donor passes valid throughout 

the tournament to be accommodated on the stage.  
•	 The platinum sponsor will be awarded Honorary Membership of Jhapa Gold Cup.
•	 Each of the platinum sponsors will be provided with an attractive souvenir.  

The sponsor providing more than Rs. 3,00,000 will be considered as the GOLD SPONSOR. The 
gold sponsors will have the following benefits :
•	 The brand of the gold sponsors will be marked in the 20% area of Press Conference Backdrops  
•	 The brand of the gold sponsors will be marked in the 20% area of Flash Interview Backdrops
•	 The brand of the title sponsors will be marked on the publicity documents of the tournament. 
•	 Each of the gold sponsors will be provided with 6 donor passes valid throughout the 

tournament.  
•	 Each of the gold sponsors will be provided with an attractive souvenir.  

The sponsor providing more than Rs.1,00,000 will be considered as the SILVER SPONSOR. 
The silver sponsors will have the following benefits: 
•	 The brand of the silver sponsors will be marked in the 10% area of Press Conference Backdrops  
•	 The brand of the silver sponsors will be marked in the 10% area of Flash Interview Backdrops
•	 The brand of the silver sponsors will be marked on the publicity documents of the tournament. 
•	 Each of the silver sponsors will be provided with 3 donor passes valid throughout 

the tournament.  
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The approximation of the budget is as follows : 

Income

Expenses

S.N. Particulars Amount (Rs.)
1 Title Sponsorship 30,00,000.00
2 Platinum Sponsorship 28,00,000.00
3 Gold Sponsorship 25,00,000.00
4 Silver Sponsorship 22,00,000.00
5 Members’ Contribution 7,00,000.00
6 Gate Ticket Sale 38,00,000.00

TotalTotal 1,50,00,000.001,50,00,000.00

S.N. Particulars Amount (Rs.)
1 Publicity Expenses 11,00,000 
2 Ground Management 15,00,000
3 Medical expenses 2,50,000
4 Accommodation for the 

participating teams
30,00,000

5 Travelling expenses for the 
participating teams

14,00,000

6 Accommodation and 
travelling expenses for the 
referees

5,00,000

7 Match Money 8,00,000
8 Prize for the Winner 15,00,000
9 Prize for the Runner up 8,00,000

10 Prizes 12,50,000
11 Operating Expenses 15,00,000
12 Miscellaneous 14,00,000

TotalTotal 1,50,00,000.001,50,00,000.00
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•	 Professional Jhapa gold Cup, with market 
expertise and know-how, fully dedicated to 
client servicing.

•	 Large multi media and promotional platform to 
reach targeted audiences & fans.

•	 Value-for-money/service.
•	 This would help Jhapa Gold Cup, along with 

all the sponsors to draw out a long term 
development plan with an aim to make Jhapa 
a remarkable FOOTBALL CITY in the country.

Executive Summary 

Term of Payment 

a.	 50% at signing of contract.     

b.	  50% before the 
commencement of the 
tournament.
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VIEWER APPEARANCE

VIEWER APPEARANCE IN FINAL MATCH


